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A Study on the Color Scheme of Design Hotel’s Lobby - A Case
Study of Hotelday
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A Study on the Experiential Behavior and Fandom Culture of
Music Festival Participants
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Exploring the Application of Non-Fungible Token (NFT) in the
United Kingdom and the United States Cultural Institutions
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Artist’s Food-Table Works: Thematic Analysis of the Travel

Types Discussion on the Cultural Tourism on “Food and
Art”
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The Rise of Nostalgia : Taiwan Antique Market and its
Characteristics
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Escape Room Type and Puzzle Solving Analysis - Taking Chinese,
Japanese and Korean TV programs as examples
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Research on Tourism Innovation Diffusion, Flow Experience and
Behavior intention of Tourists Using " Finding the Shisas ;| App
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A study on the application of PPM theory to explore the behavior
of altitude sickness prevention and treatment on the
willingness of Taiwan tourists to travel to
the Tibetan plateau
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A Study on Personality Traits, Sport Involvement, and Sport
Performance of Climbers
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Discussion on the Differences of Diving Equipment Brand Loyalty
among Divers with Different ackground Variables—A Case Study
of Female Divers
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Identification and analysis of on winery experience
tour design model by the DEMATEL approach
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A Study on Airport Service Innovation and Competitive Power in
Asia
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“Cruise to where?” — An Exploration of Cruise Tourism on
Compensatory Consumption
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A Study of the Influence of Idol Worship on Travel Intension in
Different Celebrity Marketing Content
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The Role of Character IP in the Visit and Premium Payment
Intention of Chain Coffee Shops
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The Influence of Online Travel Agencies' Purchasing Auxiliary
Information on Booking Behavior
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The Influence of Online Travel Agencies' Price Information
Presentation Mode on Booking
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Something about Japanese - A study on learning effectiveness by
integrating self-directed learning and text-image cognitive style
with augmented reality
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New Generation is Coming: The Possibility of the Next Step in the

Issuance of NFT in the Catering Industry
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Exploring the difference of time pressure in communication
satisfaction and learning effectiveness with augmented reality
gamification learning system

PR 4G < B R SR LS o I
LE ARG KT RS R
HBFRFSRERY kL4

#F &

HEAKE >N 2SR LI BREERE R HE P SATAR2Z KT H
FOBHTBELAS LR P BB PSERRES B R LR SN R
3 '&'f 3—5"%&5?—% ;N e IREFTBERBE YRR BT IR 2L AT 24
RemftBRBRFERILARPA LM 2 & 53 AmTEE - EHH T RN
CEY RIS G ARFFRY AR R LEEY A gL ALE -

B R% @, b BRRS TR P AN L EY F{RHANERY Drat Y
oA RBEY o A SRR T R RREETRAE T RFR
BATOEVEPRHAH v S PR KBS R BT AL PEBERKT
SERBH TR LIRSV R R RT N SR TR R ERF L
[R4E:m]) : ;ﬁ%i% PERRIVE Y SPEFERRA R RE - BY At
*3q ILIF—'k +k i I > hota.c.s.lin@gmail.com » 77 % &L % % /¥ 210 3L 15 &

SHE DL R s REBE A RE F e H L ApBERAE



2023 4 BELLRFEFGE % § ¥ -2 4 & (2023/04/21) 21
é”?d'#ﬁ'fi-ﬁ'i it E’fV‘F:’-:PE'M %-11? BAKRLEE :%-,( %
Lt R

Promoting harmonious coexistence of ecotourism and local
wildlife Taiwan - a case study of birds in Taiwan Mingchi Lake
Forest Recreational Park
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A study on influencing consumers' willingness to use recyclable
cups
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Operating Efficiency Analysis of Green Hotels
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Is Conservation of Industrial Heritage a Road to Tourism
Development? Java’s Colonial Sugar Heritage
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Sirilius Rofia Kosat® National Yunlin University of Science and Technology,
Department of Cultural Heritage Conservation, Master Student
Yang, Kae — Cherng National Yunlin University of Science and Technology,

Department of Cultural Heritage Conservation, Associate Professor
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A Study of the Influence of Tourists’ Marine Conservation
Awareness on the Relationship between Travel Motivation and
Travel Intention in Marine-themed Facilities
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A Study on the Factors Considered and Satisfaction Based on
Consumers' Buying Handheld Beverages; A Case Study of
Consumers in the Southern Region on the Macu Brand (South of
Chiayi)
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Development and Practical Application of Leftover Vegetable
Preparation: Case Study of NPUST Campus Restaurant
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Working with Authentic Happiness: A Phenomenological Study of
Tour Leaders
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find a "deer", will not be afraid of the "deer" - the development
of venison cuisine
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A Research on Investigating the Impact of Wine Tasting
Experience and Service Quality on Purchase Intent at Wine
Tasting Events
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Discussion on tourism activities of “TIMING
AGRICULTURAL BIOTECHNOLOGY PARK”
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Analysis of search keywords on the official websites
of six major tourist cities in Taiwan
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Feasibility Analysis of Using Artificial Intelligence to Control the
Use of Waste Plastic Recycled Fuel Oil in the Hot-water System of
Business Inn- Taking heavy oil boiler as an example
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The Relationships Between Brand Authenticity, Sensory
Experience, Continuance Purchase and Intentions, Word Of
Mouth, Cultural Involvement and Creative Performance -The
example of Meinong Hakka Cuisine
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Study of Flow Experience, Satisfaction and Loyalty: The Example
of Liuqiu Island Snorkeling
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Discussion on the Correlation between Catering Suppliers' Brand
Perception and Customers' Repurchase
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How to enhance the internship satisfaction of hospitality interns?
The roles of mentorship and thriving at work
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Am I a Brand? Flipped Learning from Self-Media: An
Exploration Using Teacher Professional Communities
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Evaluation of Learning Effectiveness, Flow and Anxiety Impacts
of Virtual Reality Combined with Game-Based Learning on
Leisure and Hospitality Management
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Exploring the relationship between consumers perception of
Brand Quality, Brand Image and Brand Loyalty-the case study of
regional chain hotel of Kindness Hotel
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A Preliminary Study of Asian Table Wine Culture ; Taking

Chinese Baijiu and Japanese Sake as an Example
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The Effects of Campground Attractiveness, Service Quality, and
Leisure Benefits on Tourists’ Revisit Intention: A Case Study of
the Chanshuo Woorao Camp Ground
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Green and Sustainable Value Proposition and Value Co-Creation of
Travel Agencies — a Case Study on “Ecotour Taiwan Travel
Service Co, Ltd”
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Locking on the low carbon policy: Discovering the relationship
among resilience, sustainable tourism development, and wellbeing

HF /e B kTSR LY S Fe
2222 AR SN A A R UL B RN STt SR F]

iF &

PG ERENPED FHER 2HALE G TR A F B SR B s
S0 nPt R BT LM RS R ok 4 A 4 BRI 0 SR 2EINF & COP26 > TR R K
Pk s A F AR PR a4 MR- PR RN TR e Ry K B T
Mo bREs TGRS A > d LB THRDAATITHEL T2 5 R -

B 2007 & IPCC =R 4 » FEsn A #5627 27k § iz R:8 ehB (215 > UNWTO 4% )
HFEE R E P RS 2 i RBLEG B AN BRI UNWTO (202D E 5 & k3225
AR Tty FARRSE LT bl NiRay o it o Bl 2 1R R iR 5
ERFLHA R D BREFREOTEKRAETEAAR 2 TR SR AATP D
FIZ ML 7 fRALE A 7 M ot s T, 2 SR R4 T X
ety FRAE RN T MG D TR, BE -

oA ERL G RS A2 R RBLS P TR TR AL T
g DAYy, B > ©a 1§ G REAM ARG IR foILh N b i T
COP26 (s ey ey g ¥ 4w A o

[Mar]: A daes s M AET FRET il 2R R

LA TE LR F > gaboo0409@gmail.com » ATt F ¢ ok @ E 263 & 18 F 10 5L 4
i3
REE LT BE S RBER A E2 AFHFE P (SDGs) 40 MR



2023 BB EFEAEE 4 &SP Y 5 & (2023/04/21)45

AP AERRE

The Mediterranean Diet Box for Females
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Types of Endorsers and its Effect on Destination Image and
Willingness to Travel
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Research on the development of plant milk related
products - A Case Study with jelly
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The Influence of Store Image, Place Attachment and

Brand Equity for Independent Coffee Shop
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Using Stakeholder Theory to Explore military dependents'
villages - Take the Xianguang 2nd village Immigration Museum as
an example
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The Impact of Customer Complaints on Defensive Behavior in the
Foodservice Industry
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Watching anime and traveling: Exploring the relationships among
anime-evoked mental imagery, destination image and travel
intention, and the moderating effect of anime involvement
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A Study on Relationships among Leisure Motivation, Leisure
Benefits of the Users in Long-Gang Park, Taoyuan District and
Longgang Forest Park, Zhongli District, Taoyuan City
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Learning from Michelin Restaurants: Key Service Factors of
Memorable on Michelin Restaurants
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Urban Forest Breathing: The Effects of Urban Park and Green
Space Landscape Characteristics on Women's Perceived
Preference and Stress Recovery in the Post-epidemic Era
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Feeling ‘really’ self good ? The effect of the physical activity on
physical self-concept

G REAG A ERPSRE Y

L N \Fﬁl‘}’%f\_%k_%;k%\;fgg -/
418 §$Wﬁﬁ? LS I

PrEEVT R F A d EA Ta’“”ﬁ ATECR o PIEATA R AL F S A%
o

\-m

B e IR RIS O SRR DM R F P A

® %8 2_ 14 %] (Gender) ~ ¥ %8 & % (body image) ~ ¥ %2 p 3\ % 4 (physical self-concept) ¥ & 7

oo BRI R L i@ B fg_@ s ¥ I%E e B iIEl_‘f;’K,/E’ﬁ o R 51 o F L s A
PR ML BB AR R LS T B e R R B B

ERHA AEIHEFES A H VAL R EHOM AL AL D 5 BN

™

PR E LR s BRLAG(- FEER A N ERIT - 53 ER 4 2 k)i
R ENERA T ERAR AN RIS TG R PR RS OT R E
FrOHLM A 450 > G sloong 2 2 SRl 23 p Mg (hR)F HFL B

PR CER AN F S 2 DR A A (S HER) HEFD GRS -

CTE) BRI N EE

*3iL T'F"F%:i B4 ,t0s891225@gmail.com,Z +R ik~ & 5878 F 4 45 55

AHES. A A g E B (USR) & HiLs - RB e 5a £40 MR -



2023 BB EFEAEE 4 €SP Y 4 & (2023/04/21)56
TERRFHVFRHFRE LR FARRALIFIR LAY

Research on the factors that affect the employment of disabled
employees in the chain restaurant industry
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Discussing the Influence of Services Quality and Electronic
Coupons on Passenger Intention To Use Taxi APP — An Example
of Line Taxi
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Irresponsible-hospitality and Tourism behavior: A Case Study of
Penghu
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The Effects of Job Insecurity, Job Stress and Turnover Intention

of Airport Ground Staff on Perceived Risk: Perceived
Organizational Support as the Moderator
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The name engraved in fast fashion brands: Exploring the location
effect
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The Effects of Family Dietary habits on Learning Motivation and
Learning Effectiveness- in case of Taiwan Tea Course
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Key Success Factors for Entrepreneurship: Using Internet Dessert
Shop as an Example
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Using Indicators of Bikeway Friendliness to Explore the Riding
Environment of Recreational Bicycle Lanes
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A study of the impact of electronic word-of-mouth on generation i
consumers’ motivations and constraints of B & B
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The impact of consumer experience and corporate brand
advocacy from the perspective of artificial intelligence innovation-
a restaurant example
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Can the god hear your voice? The research of Tour Guide
Brochures Design for enhance the experience of religious
worship-A case study in Shoushanyan Guanyin Temple
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Relation among tourists’ destination image and behavioral
intention: The mediating effect of microfilm narrative
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Discussion on the Internal Operation of Catering Industry: Take
the fried restaurant in Kaohsiung, Taiwan as an example
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The Impact of Instagram Marketing on Community Identification
and Purchase Intention Based on Technology Acceptance Model —
A Case Study of Baking Products
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Apply LINE APP to travel for senior citizens
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Research on Acceptability of Plant-Based Meat
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A Study of Catering Operators’ Intention to Participate in the
Operation Mode of Malaysian Kopitiam: Application of
Coopetition Theory
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Omakase-Same root restaurant
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Cohort difference in overseas traveling behaviors
- The cases of Generation X, Y, and Z
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Delivery Platform and Consumption Intention
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